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Alpro welcomes the revision of the active diet triangle: more 

emphasis on a plant-based and sustainable diet 

 

 
Ghent, 19 September 2017 – Today the Flemish Institute for a Healthy Life (Vlaams Instituut 
Gezond Leven, formerly known as VIGeZ) launches a revised version of the well-known diet 
triangle. The new dietary model focuses primarily on a plant-based diet, sustainable diet 
choices, and diet variation. Alpro welcomes this evolution as it perfectly fits in with Alpro's 
vision and plant-based product offering. 
 

 

Revised diet triangle  

We all support initiatives such as 'Start to Run' and watch cooking shows on TV, but at the same 

time there is still much confusion as to what is healthy and what is not. The Flemish Institute for 

Healthy Living starts from prevailing dietary habits and aims to turn them into healthy and sustainable 

eating patterns with the new dietary model, which takes the form of an inverted triangle.  

 

The new dietary model is no longer targeted mainly at health professionals, but directly speaks to 

the general public. With the new inverted triangle, the Flemish Institute for Healthy Living wants to 

motivate all citizens to live healthy lives, where health is much more than just food: it is a holistic 

model that looks not only at foods and dietary patterns, but also at our level of physical and mental 

well-being. In addition, an exercise model was developed which shows that activities like walking or 

gardening also contribute to our well-being. 

 

More emphasis on sustainability 

“The new dietary model is also the first that seeks to reduce the pressure on the environment", says 

Greet Vanderheyden, Sustainability Manager at Alpro. “Nutrition is not just about taste and health, it 

also affects the environment to a greater or a lesser extent. At Alpro we are happy to see that the 

new model promotes a sustainable dietary pattern, which is something we are fully committed to 

ourselves." 

 

More specifically, the model advocates eating more plant-based food. This is in line with the revised 

dietary models in the Netherlands and the UK, which also place the emphasis on a more sustainable, 

plant-based diet (the Schijf van Vijf and the Eatwell Guide). 

 

More emphasis on a plant-based diet 

The new model recommends a reduced intake of animal products, notably red meat and cold cuts, 

and an increased use of plant-based products in our daily meals. Products like vegetables, fruit, 

wholemeal products, legumes and nuts should form the base of any meal. The reason is obvious: 

plant-based products are a healthy and sustainable choice. 

 

“Calcium enriched soya products too are still part of the new dietary model, not only with beverages 

but now also with yoghurt alternatives. This is highly positive because they fit in with a healthy diet 

and lifestyle," says Dr. Stephanie De Vriese, Nutrition Scientist at Alpro. “The dietary model is based 

on variation in eating patterns and we want to contribute to this with our plant-based products. 
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Alongside milk and yoghurt, calcium enriched soya products were included because they provide 

equivalent nutrients. In addition, beverages based on nuts, grains and seeds - although not 

considered a substitute for soya or milk - were included, because they too fit within a plant-based 

diet." 

 
*** 

 
About Alpro:  

Alpro is the European pioneer and market leader for soya-based drinks and food products (margarines, desserts and plant-
based alternatives to yoghurt and cream) and has expanded its range with drinks based on almonds, hazelnuts, rice and 
oat. Alpro’s products are known under the brands Alpro® and Provamel®.  

 
Alpro, as a specific plant-based business unit with Danone, has its headquarters in Ghent (Belgium) and today employs 
more than 1200 employees in Europe. It has three European production sites, in Belgium, France and the United Kingdom. 
Alpro markets its products all over Europe and will further expand this category beyond the current geographies. Alpro 
realized a turnover of 555 million EUR in 2016 and continues to grow strongly.  
 

For more info, visit www.alpro.com  
 

Press contact:  

Alpro – Ann De Jaeger, VP Head of Corporate Affairs – +32 475 20 13 44 – +32 9 260 21 09 – ann.dejaeger@alpro.com 

http://www.alpro.com/

